2008-2009
Organization of the Year

Organization of the Year is a very prestigious award that acknowledges the organization on campus that has truly shown leadership, school spirit, campus involvement, community service, academic scholarship, organized events, and fellowship with other student organizations. This award will be one that will be a part of UTEP’s history and that of the organization. The applicant who supports the campus and community and makes a positive impact on those around them will be awarded.

Directions: Please use size 12 font. Do Not exceed four pages, per award, when answering the questions. Three pages are allotted to the essay and one page allotted to showcase pictures, newspaper clippings, awards, etc. Label packet with award name, organization name, contact name and phone number. Please provide four copies of application and essay packet.

Please type.

Organization: Regional Economic Development Association 		President: Richard Sapien

President’s Phone #(s) and Email Address: (915) 412-9261; richardsapien@gmail.com

Person Completing this Application: Richard Sapien


Please provide typed answers to these questions on a separate sheet.

1. Provide information and examples of the major successes and accomplishments made during the 2008 calendar year in the areas of:
· Academics/Scholarship
· Community Service/Philanthropy 
· Social Involvement and Events
· Risk Management
· Citizenship
· Member Involvement and Leadership in UTEP Co-Curricular activities 
· Recruitment/Intake and New Member Education and Development

2. Explain the Principles (Mission/Vision/Creed/Ideals) of your organization.  How do your members live up to these principles?

3. Why do your members believe it is important to a part of student life at UTEP, and how do they serve as a model organization on campus?

4. Explain the three main reasons why your organization members believe they are the most outstanding organization at the University of Texas at El Paso.

Please attach two letters of recommendation from an advisor, president, or community member in support of this nomination.

1. The Regional Economic Development Association (REDA) has demonstrated major successes and accomplishments in the areas of academics/scholarship, community service/philanthropy, social involvement and events, risk management, citizenship, member involvement and leadership in UTEP Co-Curricular activities, and in recruitment/intake and new member education and development. 
· Academics/scholarship. REDA is proud to boast that almost a quarter of our members are receivers of either a UTEP Presidential or Academic scholarship. Half of our members are expected to make this semester’s Dean’s List, and all members are required to uphold a 3.0 GPA. Two members have been offered internships due to 2009 REDA projects.
· Community service/philanthropy. Although we are proud to have assisted various organizations, such as the El Paso Women’s YMCA and the UTEP Student Government Association with traditional community service tasks, such as event coordination and assistance (Spooktacular 2008), campus beautification, and tailgate cleanup; REDA has stressed that stronger, more impactful philanthropy requires innovation and progressive development and continuity (as opposed to one day of “just helping out”).

REDA carries out this belief by looking for less conventional opportunities of service, such as during our partnership with students from Alderete Middle School (http://www.regionalidentity.com/holocaust-survivor-meets-ams) where we recorded a sit-down with the students and Holocaust survivor Sarah Hauptman. REDA helped the students capture and conceptualize a remarkable meeting in which they connected their history books with a living example of their lectures.

REDA is also developing programs, such as our Regional Identity Tools for the Future Program and our Regional Identity Business 101 Program. The Tools for the Future Program will raise money to purchase technological tools (audio recorders, laptops, etc.) for underprivileged graduating seniors who plan on attending higher education at UTEP. The Business 101 Program is aimed for middle school students who have yet to receive any formal introduction to the fundamentals of business and finance. Especially in today’s current economic state, it is essential that students understand the terms recession, stocks, proprietorships, etc. We believe if a student is introduced to these concepts earlier, they will develop more fully as citizens and prospective entrepreneurs and leaders of our city. Despite having less than 20 members, collectively, we are proud to have committed to over 100 hours of community service.
· Social involvement and events. Although REDA did not organize any parties or the customary etiquette dinners, like seasoned businessmen, we knotted our work agenda with social atmospheres and episodes. For example, while learning how to develop a magazine (we are the publishers of an online magazine, the Regional Identity (www.regionalidentity.com), we created a public seminar in which we presented magazine production topics (photography, graphic design, interview etiquette, statistics gathering, etc.) and shared our ideas and discussion over finger foods and beverages. Following our “Adios ASARCO, Hello Future!” community event (http://www.regionalidentity.com/adios-asarco-hello-future-recap), we treated our participants and attendees with pizza, beverages, live music, and photo-ops with a piñata ASARCO. This event featured community organizations, such as Get The Lead Out, student organizations, such as Environmental Advocates, and community representatives, such as State Senator Eliot Shapleigh. 
· Risk management. Any organized, well-functional organization has necessary risk internal and external risk management procedures. Considering REDA is a small, tight-knit group, we have been fortunate enough to have avoided significant confrontation and conflicts. However, our strict open-door/open-discussion policy has provided all of our relationships with a blanket of comfort for diplomacy and of respect.
· Citizenship. REDA has displayed citizenship and has performed noble civic duty by reaching out and working with numerous government representatives, most notably State Senator Eliot Shapleigh, Mayor John Cook, Former Mayor Bert Williams, State Rep Joe Moody, City Councilman Beto O’Rourke, and mayoral candidate Lee Mendez. We have also assisted or covered (through our magazine) various community/student forums, such as the 2008 Voice Your Choice event and the 2009 SGA Elections (http://www.regionalidentity.com/sgaelections).
· Membership Involvement and Leadership in Co-Curricular activities. As proud members of the Business College Council, REDA is constantly working with the student organizations from the College of Business in social and professional events. This semester, three REDA members were specially selected to represent the UTEP College of Business in the 2009 Best in West Leadership Conference in Arizona. Only one non-REDA student was selected. Additionally, through our Regional Identity magazine, REDA is constantly working to promote and cover student organization events, such as CEO’s Extreme Entrepreneurship Tour (http://www.regionalidentity.com/eet).
· Recruitment/Intake and New Member Education and Development. We started with just four carryover members from the last school year, and now consist of 17 dedicated individuals. We do not have one Senior in our roster; thus, all of our members are developed not by experience or extensive guidance, but by hands-on learning and leadership practice. The development of our members is best exemplified in that all of our members are either full-time students/part-time workers, or both. We have two members running for SGA office (both with the PIC Party). Alex Muñoz, our former Vice President and current member, is a front-runner for SGA President.
2. REDA labors in the mission of economic/social/professional development through the notion of student activism, all behind the principles of integrity and respect. In order to pursue our agenda, we developed our own channel of communication: our Regional Identity magazine. Our magazine has published nearly 50 articles and blogs, over 100 photographs of El Paso, graphics and artwork, and several videos. All of the work generated was produced by students, both REDA members and outside contributors. Our magazine is geared to sparked discussion and interest in regional economic, academic, and political issues in the UTEP student polity. Without this interest and participation in which we help develop, students will never take a progressive stance in impacting their world and building on their skills and career paths. 

Our magazine has covered issues such as the closure and future of ASARCO, the drug war, the border wall, the drug legalization legislation, the role of the El Paso Regional Economic Development Corporation (REDCo) in generating a tourism industry, and the economic outlook of El Paso. The work produced has helped their producers compile a portfolio of quality work, all while exercising their ability to work in a team in an ethical, respectful, and legal manner.

Additionally, REDA has expounded on some of the issues featured in articles in our magazine. One example is the discussion regarding the future of the ASARCO-site. We are working closely with engineering and graphic design students, the office of Senator Eliot Shapleigh, the Environmental Protection Agency, and the Texas Commission on Environmental Quality in developing proposals for the future of the site that would benefit the UT systems (UTEP).
3. REDA members believe it is important to be a part of student life because it is our belief that the future of El Paso and UTEP rests on our shoulders. We are proactive and progressive. We dismiss all notions that we “just attend UTEP” or “live in boring El Paso.” Instead, we get involved with different student organizations and attend UTEP events, from athletics to the arts.

We provide a model for other organizations: Work to advance your programs; but do so in respect to your classmates, community, college, university, city, and country. We practice what we preach by working with and for other student organizations through our online magazine. We post student events on our “Regional Events and Venues” calendar and we provide coverage of events and happenings on our blogs (CEO’s Extreme Entrepreneurship Tour and REDA’s Adios ASARCO, Hello Future! event with Students for Reform, Engineers without Borders, College Entrepreneurs’ Organization, Environmental Advocates, etc.). Although REDA had secured its position as a host in the Adios ASARCO, Hello Future!  Event, it was our priority to provide the opportunity for students to get involved and heard (http://www.regionalidentity.com/adios-asarco). 

REDA’s upcoming event, “We Are Scared: Students against the Drug War (http://www.regionalidentity.com/we-are-scared),” will investigate the socioeconomic effects the drug war has had on UTEP students. Being a unique university bordered by two countries, one of which is undergoing horrendous violence and stress, we feel it is crucial to capture and descript the stories of our classmates. 
4. The Regional Economic Development Association and its members believe we qualify as the most outstanding organization because our year has echoed activism, innovation, and progress. Virtually starting from scratch (both structurally and financially),  REDA built itself up to be a large voice of the students, a launch pad for the professional and academic development of its members, and the creators of a successful online publication that has operated under a real-life business model.

REDA was founded under the conviction of activism and accomplishment. An academic career is vital and laborious for any student; REDA did not want to impede the growth of higher learning. Rather than acting as an agent that would “get in the way” of ambitious goals and a busy work schedule, REDA decided to become a structure that helped its members assimilate into the real-life work force of their future. We did this by creating an outlet of practice: our online magazine. Through our magazine our members were able to practice their writing and analytical skills in the fields that pertained most to their field of knowledge. Additionally, under the operation of a business model, the magazine provided students to practice real marketing techniques, survey methodologies, reader/visitor/client analysis, accounting, networking, reporting and investigation, and various other tasks. Finally, not only did our members apply their skills and knowledge, REDA encouraged outside students and organizations to collaborate in content compilation and sharing (www.regionalidentity.com/contribute). To date, the REDA magazine has been visited over 6,000 times and has attracted over 2,000 different visitors. Its address and projects have been featured on the El Paso Times, The UTEP Prospector, and many other media outlets.

The sounds of innovation and progress would constantly resonate throughout the REDA meetings and projects. We asked ourselves, “Why debate amongst ourselves when we can reach thousands? Why sell cookies when we can sell our information?” REDA wanted to craft the right projects, resources, and connections to not only leave a mark in UTEP history, but to prepare our members and UTEP student body to mold the days of UTEP and El Paso tomorrow. We succeeded, but we have not finished.

